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Practical Artificial Intelligence Tools
F-nhance Research Productivity.




INTRODUCTION

. The evolution of Consumer Research

Artificial intelligence (Al) stands at the forefront of a Recognizing the vast landscape of Al tools available, we have
transformative wave in consumer research, offering meticulously curated a selection of practical Al tools in this
unprecedented tools and methodologies to elevate ebook, designed to empower marketers and researchers.
productivity and insights within the field. By leveraging These tools are chosen for their proven ability to integrate
machine learning algorithms, Al systems can sift through seamlessly into various stages of the research process, from
complex consumer data, identifying patterns and correlations data analysis to consumer insight generation. Our goal is to
that would be time-consuming for human researchers to facilitate your transformation journey, making it easier for you
discern. This capability not only accelerates the research to harness the power of Al to redefine consumer research
process but also has the potential to enhance the accuracy methodologies and outcomes. This ebook is not just a

and relevance of findings, allowing for more informed collection of tools; it's a gateway to revolutionizing your
decision-making. research process, ensuring you stay at the cutting edge of

market intelligence and strategic decision-making.
Al streamlines the operational aspects of consumer research
as well, automating routine tasks such as data collection and
processing, survey distribution, and response analysis. This Keep Hacking, Learning and Propelling.
automation frees researchers from time-consuming manual
work, allowing them to focus more on strategic analysis and

decision-making. Additionally, Al-driven simulation models
: : : JORGE ALVAREZ PAULA VEGA
Offer d Safe and COSt_effeCtlve enVIronment for teStlng Q EMEA STUDIO DIRECTOR - STRATEGY Q EMEA STUDIO DIRECTOR - MANAGEMENT

hypotheses and marketing strategies, reducing the risks and AT PROPELLAND AT PROPELLAND
costs associated with traditional market research methods.
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INSIGHTS ABOUT RESEARCH AND Al

The evolution of Consumer Research

207 3/ 7 00%

of respondents say they have been

of researchers say they usg Al in their of participants Confjuct most of their affected by layoffs in the industry, either
work regularly. Another 38% intend to do research work online, regardless of directly or indirectly, in the last 12
SO soonN. whether their work is remote, in- '

months, closely linked to the

person, or hybrid. "democratization of research.
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CONSUMER RESEARCH Al TOOLKIT

Six (6) Typical Research Steps

Design and Planning
Conceptualization

Data Collection

Fieldwork and transcription

Analysis

Results Dissemination
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CONSUMER RESEARCH Al TOOLKIT

. Design and Planning

Pros

m Maze helps you avoid biases and leading ®

questions when drafting interview guides. Fasy way to break the “writer’s block

® Good resource for less experienced researchers.

® \When used well, it allows you to critique your own processes.

/ Hotjar Al gives you options to translate field
/ goals into questions in your questionnaires.

Cons

Lack of project context.
ChatGPT helps you evaluate different

research methods, compare, and search for
alternatives. Risk of settling for the first answer obtained.

False sense of certainty and absence of biases.
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https://openai.com
https://maze.co
https://www.hotjar.com/product-ai-surveys/
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Conceptualization

Pros
Midjourney helps you generate mockups in
which you can insert interfaces to display ® Super fast for generating visual support for the conversation.
e I Coniess. ® Good way to generate design variants.
It also helps you create visualizations to
make ideas tangible very quickly.
Cons

The best results require refinement and processing.

Galileo.Al generates an interface design Generated images often have strange artifacts.
from a brief description.

A high-fidelity image can cause feedback to focus on the
wrong details.

® Propelland Vitamins Consumer Research Al Toolkit


https://www.usegalileo.ai/explore
https://www.midjourney.com/home

USE CASES

Rapid validations
with MidJourney

We used Midjourney, Stable
Diffusion, and Dall-E for divergence
during the concept generation phase
for a spicy beverage dispenser for
one of our clients.

In some cases, we are testing these
Al-generated visualizations to
validate users' perceptions of certain
design aspects. This approach works
well for physical products,
communication graphics, brands,
spaces, etc.
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Data Collection

O Synthetic users generates fictional users
Q__ from its databases and produces automatic
~ reports.

Neurons Predict simulates eye tracker heat
maps without the need to present your
designs to people.

Native allows you to test your products and
campaigns with a user persona built from its
proprietary data.
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Pros

® Verylow cost, especially in terms of time.

® Potential uses in special situations: before fieldwork,
hackathons, preliminary assessments.

@® The predictive results are free of biases (stated by Al tools).

Cons

The data used to create the models are generic.
The analyses are data-based and generally superficial.
How you phrase the questions, it dictates the results.

Creates an illusion of having conducted research.


https://gonative.ai
https://propelland.com/intelligence/using-interactive-personas-with-generative-artificial-intelligence/
https://www.neuronsinc.com/predict

USE CASES
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< O ()  https://chat.openai.com/g/g-UYKz2eVtT-danny/c/4ffc1c84-3f4e-4ed9-80af-9e1d13c8b8e7 A S m = Yo % o O

1 1 Calendar Mail Tasks B Hours Internal Blue Green Red
USIIlg S y IltthlC - & F i - ) i
‘ ChatGPT total. This includes some of the classic models as well as a few special editions or
a

collaborations that tend to be a bit pricier. It's definitely been a worthwhile investment
@ Danny 4 for me, given how much | enjoy and wear them.

@ Product Research GPT

You

Using OpenA|, we generated an 93 Explore GPTs Can you be more specific in the amount?
interactive persona archetype to
di k ab i panny

ISCUSS conce p ts ! ta about p rces d Converse-loving Danny's Introd Sure, let's break it down more specifically. Given that some of my Converse are classic
etfc. ; based on all the fieldwork Converse Fan Introductio. ++ 6 styles and others are special editions, the prices vary. Let's say | have:
con d ucte d W It h our p artne rl Copywriting Expert Elevates CE * 5 pairs of classic Chuck Taylors at around $50 each.
C onverse. Child-Safe Image Generation * 3 pairs of limited edition or collaboration models at about $80 each.

) * 2 pairs of more unique or premium styles, averaging around $100 each.
Converse All Stars Community

While this does not substitute for Pxpand Sneaker Co.into Dance So, doing the math:
research, this synthetic user can be * 5 classic pairs x $50 = $250
utilized to generate or validate Converse Consumer Character " 3limited edition pairs x $80 = $240
i ) ) . * 2 premium pairs x $100 = $200
assumptions or quick ideas regarding Converse Consumer Pain Point
new prOd uct development CEO & PM Personas In total, that would be $250 + $240 + $200 = $690.
Family's New Home Needs So, I've spent approximately $690 on my Converse collection so far.

+ Add Team workspace
Collaborate on a Team plan

@ |I\/Iessage Danny...

A Pro Pelland

T New version of GPT available - Continue cha tting to use the old version, or start a new chat for the latest version.
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. Fleldwork and Transcription

Looppanel is an interview assistance tool,
with note-taking, transcription, and video
highlights.

Grain automates note-taking and
transcription processes and also has good
integrations with Slack, CRMs, etc.

(

Deepl uses Al to translate texts and
documents more effectively than other
translators.
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Pros

® Time savings on tedious tasks.

® Al has been a substantial improvement over the tools
we used until now.

Cons

Using Al to transcribe interviews reduces
the inherent analysis and reflection time
of the manual process.

Loss of nuances, micro-interactions, etc.

10


https://www.deepl.com/en/translator
https://www.looppanel.com
https://grain.com
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Analysis

K

Notably, Viable, and Kraftful are just a few
examples of tools promising automated
insight generation from data.

Miro assist, although in Beta, is a tool
designed to support the analysis and
synthesis process.
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Pros

® They can be useful in support tasks, more for assist-
type tools than those claiming to be "insight generators”.

@® For some aggregation tasks, they are very relevant.

Cons

They lack context of project, client, user, objectives.
They only process textual and explicit data.

Loss of nuances: non-verbal, implicit, micro-interactions.
Analysis is shallow and very descriptive.

False sense of being free from biases.

1



https://miro.com/aq/ps/assist/?gclsrc=aw.ds&&utm_source=google&utm_medium=cpc&utm_campaign=S%7CGOO%7CBRN%7CLATAM%7CEN-EN%7CBrand%7CExact&utm_adgroup=&adgroupid=153804403589&utm_custom=18259414736&utm_content=677572355218&utm_term=miro%20assist&matchtype=e&device=c&location=9048059&gad_source=1&gclid=CjwKCAjwtqmwBhBVEiwAL-WAYRmrLysQTOP1KELEhPMZYB3okMhD433vOnYu4WtT2nN1l1KI4q02MBoCVkAQAvD_BwE
https://www.notably.ai
https://www.askviable.com
https://www.kraftful.com
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Results Dissemination

Pros

When used correctly, ChatGPT is an excellent
tool for refining report writing. ® They are very useful support tools that speed up our work.

® They allow us to be less dependent on additional profiles:
copywriter, editor, proofreader, illustrator.

Notion Al also allows for reviewing and
improving writing, and for asking complex
questions about existing content.

Cons

It's easy to overuse these tools and lose focus on what
truly matters.

We f tl Midi Dall-E t ) o
e frequently use Midjourney, Da o All Generative Al content has a very similar (verbal and

geher:?te InnEigiEts el el US wislelle 1) visual) tone that it's subject to age poorly.
insights

12
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https://www.midjourney.com/home
https://openai.com
https://openai.com
https://www.notion.so/es-es/product/ai
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— AMMANI NAIR

SENIOR NORTH AMERICA DESIGN

TECHNOLOGIST
AT PROPELLAND

@ Propelland Vitamins
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We tend to see Al as a replacement for our

current way of doing things.

Artificial intelligence is only good at findi

bas

IcS: what the added value Is, the ave

outcome.

Ng the

rage

We should think of Al as a tool that allows us to

77

quickly reach the minimum and build from there.
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. summary

Design and
Planning

Conceptualization

Hotjar Al

m Maze
4

ChatGTP

@ Propelland Vitamins
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Fieldwork and
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WHO WE ARE

propelland is a global
strategy, design & engineering
firm helping companies
transform and grow.
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WHO WE ARE

We are able to do this thanks to
our platform of

who are constantly pushing
the boundaries of our disciplines
to bring success to our clients.



WHAT WE DO

Transformation challenges we help resolve

v

Build Growth Engines

ldentify and build adjacent business

growth opportunities that boost your
top-line.

Reimagine Kxperiences

Design, build, and launch impactful
products, services, and experiences.

@O Propelland Vitamins Consumer Research Al Toolkit

L

Accelerate Sales

Boost sales and achieve quick wins by
leveraging data to uncover unmet customer
needs, simplify their journey, and deliver
targeted solutions.

\
VAR

Develop Sustainable Strategies

Craft and deploy ESG-focused strategies
that minimize your environmental footprint
while creating tangible value for your
customers and the planet.

o O

Empower Employees
Unleash employee engagement and
purpose-driven performance through

human-centered processes and
cultural transformation.



SOME OF OUR CLIENTS

Bringing ideas to lifc with
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Consumer & Retail
F&B, Fashion, Personal

Financial Services
Banks, Insurance Companies

Industrial Groups
Manufacturing, Packaging

Mobility & Cities
Automotive, Transportation

Health & Wellness

Pharma, Insurance, Hospitals




WHERE YOU CAN FIND US

SerVIHg Chet_lts North America B FREEV%EEE
globally, regionally
and locally . . o

Latin America MONTERREY

OOOOOO

FEurope,  wow

OOOOOO

« Middle East, Africa == N

Asia Pacific == swwomw
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Thank you

website propelland.com

email hello@propelland.com

Linkedin  Instagram  Facebook


https://facebook.com/propelland/
https://instagram.com/propelland?igshid=YmMyMTA2M2Y=
https://www.linkedin.com/company/propelland/
https://propelland.com
https://propelland.com

